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S8 HEALTHIER, LONGER,

.q I P, BETTER LIVES

Triple delights 2025:
Build a strong financial foundation !
to achieve your long-term goals

Exclusive Offers for Prestigious Customers

i
|

Reward 1: Enrolment Prize

As our selected prestigious customers, from now until 30 June 2025, if you successfully apply for
any individual AIA life insurance plans™ on a need basis with total annualised premium* at US
$35,000 or above, you can choose one* of the prizes below:

AlA

275,000 OR One AIIIZoI; Tf V\\xlll?ess Plrlivilege at
AIA Points ta Wellness Haven

(Can redeem a variety of merchant gift (Can redeem one service from: Mind and Body
vouchers valued at approximately Balance Programme, Deep Sleep Programme, Detox

HKS$/MOP1,100 or RMB1,000 on AIA+) R o oo e oy

Learn more about AlA Points Learn more about Wellness Privilege

Reward 2: Premium Discount

From now until 31 December 2025, selected prestigious customers who successfully apply for
the savings insurance plans below on a need basis can enjoy up to 6% exclusive premium discount:

Campaign Product Premium Amount Premium

(One-time premium payment plan) Currency (per policy) Discount
USS/AUD/CAD 100,000 or above
HKS/MOP™ 750,000 or above

Global Power RMB 600,000 or above 60/
Multi-Currency Plan 3 GBP 60,000 or above 2

EUR 70,000 or above
 Up to 9 currencies available for SGD 120,000 or above

selection and exchange™

. . . USS/AUD/CAD 50,000 to less than 100,000
e Streamline asset planning with

. . . .+t HKS/MOP™* 375,000 to less than 750,000
flexible policy split option RMB 300,000 to less than 600,000 59
GBP 30,000 to less than 60,000 o
EUR 35,000 to less than 70,000
SGD 60,000 to less than 120,000
USS/AUD/CAD 10,000 to less than 50,000
HKS/MOP™* 75,000 to less than 375,000
RMB 60,000 to less than 300,000 4%
Learn more GBP 6,000 to less than 30,000
EUR 7,000 to less than 35,000
SGD 12,000 to less than 60,000

Bonus Power Vantage
UssS 100,000 or above 6%

» Accumulate wealth with potentially
attractive returnsin long run

* Access your cash flexibly based on

H#H#
your needs
B us$ 50,000 to less than 100,000 5%
LIVE THE BRIGHT FUTURE
YOU DESERVE
Us$ 10,000 to less than 50,000 4%

Learn more

Simply Love Encore 5 uss 100,000 or above 50/
HKS/MOP™ 750,000 or above (o

Stable returns

Access your cash flexibly based
on your needs’”

I USS 50,000 to less than 100,000 4%

ENJOY CERTAINTY AND HKS/MOP™ 375,000 to less than 750,000 °
EASE IN YOUR PLANNING .

USS 10,000 to less than 50,000 30/

HKS/MOP™ 75,000 to less than 375,000 >

Reward 3: Premium Deduction

Apart from the exclusive premium discounts mentioned above, you can also enjoy the below benefit
using ePremium Coupons:

o‘ up to1 0% premium deduction

Please log into AlA+ to check your coupon balance and expiry date.

—— o Manage all your policies and
(4 App Store LRty
Download AlA+ g receive policy-related messages

AlA+ mobile app

HK - Q AIA+ HK

@ Limited-time triple offers!
Please contact your financial planner to learn more.

Remark: Life insurance policies are long-term contracts of insurance, designed and intended to be in force over multiple years of a person’s life. Customers should apply suitable insurance
products based on their own protection needs and affordability.

**Except Investment-linked Assurance Schemes, Universal Life and AIA Deferred Annuity 2. The new policy must be issued by 30 June 2025.

# After upfront premium discount (non-eCoupon related discount) (if any).

* Each eligible customer can receive the offer once only.

** Change of policy currency and policy split option are subject to terms and conditions, for details and relevant risks, please refer to product brochure.

# Should you surrender the policy early, you may receive an amount considerably less than the total amount of premiums paid. For details, please refer to the relevant product brochure and policy
contract of relevant products.

* Macau pataca (MOP) is only available for policies issued in Macau.

Terms and Conditions:

1. The promotional leaflet contains general information only. It does not constitute as an offer and/or insurance product recommendation. Customer must complete the Financial Needs Analysis
before applying for any insurance product, and customers should apply based on their protection needs and affordability. The product information in the promotional leaflet is for reference only,
which does not contain the full terms of the product. For details of the product features, terms and conditions, exclusions and key product risks, you may refer to the relevant product brochure
and policy contract of relevant products. In case you want to read policy contract sample before making an application, you can obtain a copy from AIA. Life insurance policies are long-term
contracts of insurance. Should you surrender the policy early, you may receive an amount considerably less than the total amount of premiums paid.

2. This promotion is not applicable to the applicants who have submitted the applications before the relevant Promotional Period but withdrew the applications or cancelled the policies issued
during the relevant Promotional Period which re-apply for the same products.

3. This promotion is not applicable to plan change cases (basic plans or riders, if applicable) from other insurance plans to the insurance plans in this promotion.

4. AlAreserves the right to change any terms and conditions of this promotion without advance notices. All Promotional Offers are valid only when the promoted insurance products are available
for application. In the event of any disputes, AlA’s decision shall be final and conclusive.

5. The promotional leaflet is for distribution in Hong Kong and Macau only.

6. Premium Discount Offer: 6a. The promotional period is from 1 January 2025 to 31 December 2025, both dates inclusive (“Promotional Period”), and the new policy must be applied and
submitted within the Promotional Period (based on application date and submission date). 6b. Selected customers (including “policyowners” and/or “insureds” of selected policies) who apply
and submit a new policy (“New Policy”) of Specified Campaign Products during the Promotional Period and must be issued on or before 28 February 2026 will enjoy premium discount offer.
6c¢. Specified Campaign Products are Global Power Multi-Currency Plan 3 (one-time premium payment plan), Bonus Power Vantage (one-time premium payment plan), and Simply Love
Encore 5 (one-time premium payment plan). 6d. If the New Policy is qualified, customers will be entitled to the premium discount (the “Discount”) up to 6% of one-time premium payment in
accordance with the premium payment term and premium amount paid under the New Policy. 6e. One-time premium payment plan can enjoy upfront Discount. 6f. The calculation of the
Discount is only applicable to the standard premium and extra premium due to underwriting (if any) of Specified Campaign Products. Apart from the Specified Campaign Products, the
premiums of all other basic plan(s) and/or add-on plan(s) will not be applied for calculating the premium discount amount. 6g. Each qualified New Policy can only enjoy this promotion once
during the Promotional Period. If the New Policy fulfils more than one promotional offer’s requirement, the promotional offer with higher premium discount amount will be entitled. 6h. Policy
Information Page (only applicable to one-time premium payment plan): The amount of premium discount will be stated on the policy information page.

7. Enrolment Prize Offer: 7a. The promotional period is from 1 April 2025 to 30 June 2025, both dates inclusive (“Prize Offer Promotional Period”), and the new policies must be applied and
submitted within the Prize Offer Promotional Period (based on application date and submission date). 7b. Selected prestigious customers, who apply and submit new policy(ies)
(“New Policy”) of Specified Campaign Products during the Prize Offer Promotional Period and must be issued on or before 30 June 2025, will enjoy the Prize. 7c. Specified Campaign
Products are any individual AIA life insurance plans (excluding Investment-linked Assurance Schemes, Universal Life and AIA Deferred Annuity Plan 2) with total annualised premium at US
$35,000 or above, with terms and conditions as below: i) The new policies must be purchased as basic plans. For add-on plan(s), the plans must be attached to a basic plan that is applied
within the Prize Offer Promotional Period; ii) The annualised premium requirement is calculated by the premium of basic plan(s) and/or add-on plan(s) of the new policies, including the
standard premium and extra premium due to underwriting (if any) after upfront premium discount (non-eCoupon related discount); iii) Levy and prepaid premium of the basic and/or add-on
plan(s) will not be counted; iv) If the basic plan is a one-time premium payment plan, the annualised premium will be defined as 10% of the premium paid for the first policy year; v) If the
policy is issued in a currency other than USS, the annualised premium will be calculated at exchange rate 1 USS = 1 AUD/1 CAD/7.5 HKS/7.5 MOP/6 RMB/0.6 GBP/0.7 EUR/1.2 SGD. The
exchange rate is only applicable for the calculation of customers’ entitlement under this campaign. MOP is available only to policies that are issued in Macau. 7d. Each qualified customer can
receive the Enrolment Prize once and can choose to enjoy one of the below : i) 275,000 AIA Points (customers can redeem a variety of merchant gift vouchers valued at approximately HKS/
MOP1,100 or RMB1,000 on AlA+ mobile app. AlA reserves the right to change voucher merchant options without advance notices.), or ii) one visit of Wellness Privilege at AIA Alta Wellness
Haven. Valued at HKS1,600. 7e. Upon the issuance of the qualified New Policy (ies) during the Prize Offer Promotional Period, the Prize preference selection link and Prize will be sent to the
qualified policyholder’s email or AIA+. If the customer’s Prize preference selection is not received, one visit of Wellness Privilege at AlA Alta Wellness Haven will be provided. 7f. The qualified
New Policy(ies) must still be in force and without outstanding premium at the time of issuance of the Prize, otherwise the customer's eligibility for the Prize will be forfeited. The Prize cannot be
changed nor replaced upon issuance. 7g. AlA is not the manufacturer/supplier of the merchants/service specified in Terms and Conditions (7d), and shall have no obligation and liability in any
issues that arise from the merchants/service. Any disputes arising from the merchants/service shall be resolved between the participants and the manufacturer/supplier directly. The use of
merchants/service is subject to terms and conditions, which will be provided upon issue. 7h. AlA reserves the right to change any terms and conditions of this promotion without advance
notices. All Promotional Offers are valid only when the promoted insurance products are available for application. In the event of any disputes, AlA’'s decision shall be final and conclusive.

CE/MRV/04-2025

“AlA” or “we” herein refers to AlA International Limited (Incorporated in Bermuda with limited liability).

This leaflet is for reference only.
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